The Professional Referral Method:
Becoming the Trusted Advisor

Program Description

In today’s challenging environment, advisors are increasingly marketing not only to clients, but also to professional intermediaries
who serve as gatekeepers to wealthy families. To accommodate this shift, advisors must change their messaging from one that is
valuable to one that is referable.

This program offers four specific strategies for executing a messaging process to this new market. It provides instructions for
creating warm introductions to professionals, then teaches how to develop a referable message, structure a presentation for an
intermediary and close a meeting for an action.

Topics include:
+  The difference between a valuable message and a referable message
«  Afour-step process for managing outreach to gatekeepers
* How to create a referable message
»  Scripts and guidance for scheduling and managing meetings

This material was created for informational purposes only. It is important to note that not all Financial Advisors are consultants or investment
managers; consulting and investment management are advisory activities, not brokerage activities, and are governed by different securities
laws and also by different firm procedures and guidelines. For some clients, only brokerage functions can be performed for a client, unless the
client utilizes one or more advisory products. Further, Financial Advisors must follow their firm’s internal policies and procedures with respect
to certain activities (e.g., advisory, financial planning) or when dealing with certain types of clients (e.g., trusts, foundations). In addition, it is
important to remember that any outside business activity including referral networks be conducted in accordance with your firm’s policies and
procedures. Contact your branch manager and/or compliance department with any questions regarding your business practices, creating a
value proposition or any other activities (including referral networks).
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